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Watch out for graffiti
Signs and signals that invite risk-taking by parents of young babies
[image: image1]Graffiti is a form of communication, a way to send coded messages through signs and symbols scratched, scrawled or painted on property, without permission from the property owners. While some consider it an art form, the photo opposite shows what can happen if unsolicited graffiti is not removed quickly from our fences and buildings. 
Graffiti grows. Research has shown that it attracts risk-takers and risk-taking, leading the public to fear an increased risk to themselves around buildings and neighbourhoods defaced by graffiti. 

As an analogy, graffiti is most relevant to parent education about promoting infant health and preventing infant death. Any sign or signal that weakens parents’ perceptions of importance for a recommended practice acts like graffiti. Such signs and signals may be coded in confused messages about asphyxia risks, silence from professionals about a baby’s need to be smokefree during pregnancy, and images of babies sleeping in non-recommended positions and settings. 

Parents need strong and consistent feedback from all sources, health, media, community and family, if they are to feel the importance of infant safety advice. Our group recently undertook a study of images of sleeping babies on internet sites and magazines to assess compliance with Ministry of Health recommended practices for preventing sudden infant death. The results are in a report
 posted on our website and describe a compliance rate of just 40% for the 64 images included in the review. Of particular concern were the images showing sleeping babies in non-recommended positions, 16% on the side and 13% on the front.  The highly protective influence of the back position for sleeping babies has been well established for over twenty years, but this has not been normalised across society. Distressing rates of non-recommended sleep position are evident in current SUDI babies and, as our study has shown, in media imagery, too.

If we are to support all parents to act with safety for their babies, we need to clean up environmental signs (graffiti) that weaken perceptions of importance in infant safety principles wherever we may find them. We call on childbirth educators and all pregnancy care professionals to act on non-compliant imagery or product packaging by contacting the web site or media source directly, highlighting the inconsistency, and forwarding to them the link to our report with its recommendations for action. Our experience has been that editors want to be doing what is right and feel supported by this initiative as the swing tag story below illustrates. 
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Swing Tag Story


One manufacture took our sample statement, placed it on their web site and made a swing tag from it that they now attach to their product. This creates a stronger context of support for the principles safe infant sleep.








� http://www.changeforourchildren.co.nz/files/docs/review%20of%20internet%20images%20report_webupload.pdf
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